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« O OKUAOC givat otnv avAn»
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Think out of the box

“Think out of the box”
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Twpa Eepw! Etval emidoyn pou!
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Anuiovupykn emiAvon mpoBAnpUATWY
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1. KaBoplopoc npoPAnpatoc

«0 meAatn¢ apveital va MANPWOEL YA TNV EKTUNWON TWV EVTUNTWV»

5 Why Technique
Noti; Kaduvotépnoe n napadoon kat dev urmopovoav va xpnotuornotndouv

Noti; Xpelootnke nmeplocotepoc xpovoc arn’ OtL urtoAoyioaue

MNocti; TeAsiwoe ypnyopa to peAavi EKTUTWONC TNG UNXOVAC
Nocti; XpnoworrotnOnke oxedov 0Ao o€ uLa mponyoUUEVN TtopoyyeAia

Mocti; Aev eiyoue aAAo ko o mpoun9eutnc uac Sev Unopei va
avrarnokptdei o€ napayyediec tnv (dta uepa.

O&Aw va METUXW TPOowWELVA | HOVLUN AUGH TOU
npoBAnporoc?
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Alatuniwon mpoBANpaToC

«AgV OVTEXW AAAO QUTH TNV KATAOTAON»

«O 6LevBuvtnc pou {ntael cuxva vor avolafw
nopanavw Kobnkovio amo oUTA TIOU HOU
avaAoyouUv Kal eyw SEXoLLLY
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2. ZUA\oyn otolxelwv, TANPodopPLWV

* EpWwTNOELC

* H ouA\oyn otolxeilwv BonBa kat octov
KaAAUTEPO KOBopLOUO TOU TTPOBARUATOC

e JYXETLKEC MANpodopleC
* Tekpunplwon



3. EvaAAoKTLKEC AVOELC

Brainstorming

OAec o 16€ec elval KaAEC
Xwpic kpLTLkn
AuBopuntec 1O€eg
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AANOEE OTTTLK
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AANNOEE omTIKN Ywvia

a Snake! '-

It’s
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4. AéloAoynon eVOANOKTLKWV AUCEWV

Texvikn Mind mapping

e Alaypappo

e NEEELC, ULKPEC TIPOTACELCG

e XpnoluomoloU e SLaPOPETIKA XPWHOTOL

5. The structure

that should develop v C(e“
will be a 'radiant 7
hierarchy', with ASSOC-m'Emns

ideas radiating out
from your central
theme and main
branches.

. . \
Hierarche?

4, Experiment with different ways of linking
and emphasising different aspects. Use
highlighters, codes and arrows as necessary.

Thinner 2
TSN Thicker
Weord  omakn

Imﬁge'; .
Froiny””

1. Start at the centre of a blank,
landscape page, ideally with a
colourful image to represent your

subject. b\wﬁ&

o es Lﬁhd“ﬁp
/ “Ngtarg 55
2.

Use words and pictures throughout yotyr
map. Wherever possible use single KEY

words, printed along a line. Each word or
picture sits on its own line.

ideas as clear as possible. Make them flowing

and organic, each line the same length as the @%
word or image. Always ensure that lines
connect to the end of the line at the previous '('e.'

level. Typically lines will be thicker at the
centre and thinner further out.
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5. EmttAoyn Avonc kot epappoyn




6. AéloAoynon HeTa TNV edoaproyn




EntiAuon mpoBAnuaTwy KATA TNV EEEVPEDN EpyaoLag

e Kepdiote gumnelpieg
* AwofBaote BLBAla
* Melvete otnV €rKaLPOTNTA

e ALEKOIKAOTE TN CUUUETOXN OO0C OE TIPOYPAUMOTO ATTOKTNONG
gepyaoLoknc epmelpiacg (IAESTE, ERASMUS+ k.a.)

* AladoporonBeite — E€etdote EVOAAANAKTLKEC AUOELC TTEPA ATIO
T cuvnOLopEva

e AoKLuAoTE KalvoupLa paypata

 MaBete ano napadsiypota AAAwvV (potrtntec NoonAEUTIKAC
TEMAK)

Eéetdote Ta Opla tou £xete BaAel, Stevpuvete ta!

AovuAeld otn Aevkwola? Ztnv Kumpo?

Exelc 1b€a? Anpovpynoe tn 6kn oou enxeipnon!






Atadikaoia dSnuiovpylknc entlvonc npoBANUATWY

KaBoplopog
npoBAnparog

HRMA

partnering pecple and business

e
009
oG



Epwtnoelc

" By Frits Ahlefeldt

0@
Ll
@ CyHRMA

partnering pecple and business



20C EUYXAPLOTW YLa TNV poooxn oac!

Ytolyela Emikowvwviag:
E-mail: valentina.toumaniou@cut.ac.cy
TnA.: 25 002409
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